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Island Harvest Food Bank is a leading hunger-relief organization on Long Island. Our mission 
is to end hunger, and reduce food waste on Long Island.  We accomplish this through efficient 
food and product collection, as well as distribution systems; enhanced hunger awareness and 
nutrition education programs; a Workforce and Skills Development Institute; targeted services 
for specific populations; and outreach and advocacy activities and initiatives. Our work directly 
supports a wide network of community-based, non-profit organizations, as well as individuals, 
veterans, families, and seniors directly, who turn to us for support. Island Harvest is among the 
region’s foremost agencies for emergency response readiness for food, product, resource distri-
bution and support.We are a member of Feeding America, the nation’s leading domestic hun-
ger-relief organization. Island Harvest is proud to earn consistent Four-Star  
ratings by Charity Navigator— an indication of quality in the non-profit sector. 

This is a pivotal time in Island Harvest Food Bank’s 30-year history as our 
programs, services, community partnerships, and the number of member 
agencies we serve are growing exponentially, particularly in the wake of the  
COVID-19 pandemic.  

“This year saw a  
true transformation  
of Island Harvest—  
not only as a response  
to the impact of  
COVID-19 on our  
Long Island community, 
but also because we  
saw it as an opportunity 
to implement change  
to best meet the needs  
of our neighbors who  
are food-insecure.”

 

A  D Y N A M I C ,  N E W  V I S I O N  I S  E M E R G I N G

In March of 2021, we re-located our cen-
ter of operations to Melville, New York— 
the culmination of five years of planning.   
Contributors to the “kNOw Hunger “Capital 
Campaign brought to life a 46,000 square 
foot facility, virtually doubling both our ware-
house and office space, to serve as our head-
quarters, warehouse and distribution center.

Changing Lives. Changing Communities.
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About Island Harvest Food Bank

Island Harvest is pleased to introduce our new logo and tagline— 
designed to reflect who we are today, and to symbolize our dy-
namic future. The logo’s bright colors of nutritious food, along with 
bold type and tagline, demonstrate our commitment to a healthier 
Long Island. It reflects the transformation of Island Harvest, while 
remaining true to our longstanding reputation as a source of 
healthy food, services, and support for our neighbors in need. 

I am honored to share this 2020-2021 Annual Report with you, highlighting our critical  
COVID-19 emergency response work across Long Island.  It captures the depth and breadth 
of our work, and demonstrates how Island Harvest was Changing Lives, Changing Communi-
ties daily through our many innovative programs and services.

Throughout our thirty-year history, Island Harvest has responded to community disasters 
including hurricanes, fires, storms, and economic downturns. We’ve been tested, but never 
before have we been tested as we have during this pandemic. 

The butterfly, depicted throughout this report, is regarded as a symbol of transformation, 
hope and change. This year saw a true transformation of Island Harvest, not only in our  
response to COVID-19, but also because we saw it as an opportunity to implement change to 
best meet the needs of our neighbors who are food-insecure.  

When the pandemic began, we immediately became a “first responder” organization and 
moved quickly to bring food, products, and services to those most in need in virtually ev-
ery zip code on Long Island. We recruited thousands of volunteers to pack, deliver and 
distribute hundreds of thousands of meal boxes for people facing hunger. We answered 
tens of thousands of calls for help to assist people in accessing government benefits and 
other referrals. We partnered with schools, businesses, healthcare organizations and local/
regional/federal government to institute efficient programs to deliver nutritious food to 
families and children. 

Our delivery models changed rapidly to respond to crises as they happened. Our heroic 
staff worked tirelessly throughout the unknowns this pandemic brought us. Our Board and 
leadership team made bold decisions to ensure Island Harvest could meet the nuances and 
demands of this time. And, with the help and generosity of so many, we purchased a new 
headquarters in Melville that doubles our capacity. 

Our future will build upon our past. It must. We will not end hunger by simply distributing 
food. We must help to change lives. By examining the root causes of poverty and food-inse-
curity, we can take action to make even more meaningful change.  In the coming year, we 
will continue to provide vitally needed food, but we are also taking on some important new 
ventures. We will be creating a Workforce Skills Development Institute, to prepare people 
who are unemployed and underemployed for meaningful jobs. We will provide innovative 
education, demonstration, and support through our Nutrition Pathways to Health program, 
focusing on the connection between food and health. We will expand our advocacy efforts to 
enact legislation at all levels that will strengthen the health and well-being of our neighbors 
in need. 

I so greatly appreciate all those who stood alongside us, helped transform our work, and as-
sisted us as we touched so many lives this past year. 

Thank you,

 

 
Randi Shubin Dresner

President & CEO

Message from the President & CEO



G R O W T H

Ripe for change
The completely renovated Island  
Harvest Healthy Harvest Farm 
expanded our volunteer and 
team-building programs, offering 
an innovative teaching opportu-
nity to our neighbors in need and 
the general community. 

TRANSFORMATIONAL

Since the onset of the 
Covid-19 pandemic, 
Island Harvest has  
increased volunteers 
staff, food collected, 
meals distributed,  
social programs, and  
partnership support.
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Island Harvest Food Bank was at the forefront of respond-
ing to the growing needs of Long Islanders experiencing  
food insecurity and impacted by COVID-19 since our Emergency 
Response Program was activated in March of 2020. Here are some 
highlights of our COVID-19 response work in 2020-2021:

•  Across Long Island, our neighbors in need received over 15 
million meals through the purchase, collection, and distribution 
of more than 18 million pounds of healthy food and product. 
This represents an 83% increase over FY2018-2019.

• We partnered with more than 30 Long Island schools 
to provide healthy food to more than 150,000 children 
and families through the Kids Weekend Backpack Feeding  
Program, School Pantry Program, Youth Produce Program 
and specialized drive-through family distributions even when 
schools were temporarily closed. 

• Our Community Mobile Food Pantries, including the  
Operation: HOPE veterans program, and our Senior 
Feeding Program, supported nearly 16,000 individuals—  

comprising seniors, veterans, military families, active-duty per-
sonnel, and more—supplementing more than 207,000 meals.

•  Island Harvest established a temporary sorting and packing 
facility, where our staff and dedicated volunteers assembled 
over 150,000 boxes of food to be distributed to those impacted 
by COVID-19. 

•   We distributed hundreds of thousands of donated personal pro-
tective equipment (PPE) to residents across Long Island, thanks 
to the support of New York State, Nassau, and Suffolk Counties. 

•   Utilizing more than 600 distribution points across Nassau and 
Suffolk counties, Island Harvest Food Bank distributed food 
and PPE to individuals, families, seniors, veterans and our net-
work of food pantries, shelters, soup kitchen and community 
organizations. 

•  Through the federally funded Commodity Supplemental Food 
Program, eligible seniors over 60 were provided with more than 
35,800 boxes of nutritious USDA foods. This equates to the 
distribution of over 833,000 healthy meals.



P R O G R E S S
TRANSFORMATIONAL

The sudden, critical  
need to seek out new  
methods of collecting 
and distributing food, 
necessitated an  
operational pivot—  
and a welcomed  
change for the better.
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Community Connection
Elmont High School’s principal, 
Kevin Dougherty, has seen our 
childhood hunger-relief work 
firsthand. “Island Harvest has been 
an outstanding partner in our quest 
to relieve food insecurity in our com-
munity.” With the food and product 
provided by our organization, the 
high school has established a food 
pantry where students, parents, 
and other community members 
volunteer each week. The build-
ing has become a central point for 
Elmont residents to turn to for food 
assistance and Principal Dougherty 
thinks that this is only the beginning. 
“Not only are we able to help people 
directly,” but we are also building 
capacity within our community to 
help for years to come.”

Amid an unprecedented surge in demand for food assistance, 
Island Harvest’s expertise in offering specialized food support 
and providing targeted services in crises helped to ensure that 
we could pivot our work and meet the new demands that this 
disaster brought to Long Island. 
This included:
- Immediately shifting all our programs and services to accom-
modate the new needs across Long Island
- Increasing our food purchasing by more than 500% in the 
early days of the pandemic
- Increasing staffing by more than 50% during the height of the 
pandemic
- Pivoting from almost solely supporting our network of agencies 
to almost entirely providing direct support to communities in need. 

New Ventures and Innovations 

• Through our Harvest to Home delivery program, thanks to a  
generous grant from the Town of Hempstead, we supplemented 
more than 196,000 meals to homebound individuals including  
seniors, veterans, and others quarantining due to COVID-19. 

•  Island Harvest hosted four of the largest one-day food distribu-
tions ever held in New York State, providing fresh produce, meat, 
cheese, and shelf-stable food to 4,000 families at each event, thanks 
to grants from New York State and Nassau County.

•   New York State’s Nourish New York initiative provides a market for 
New York State farmers and manufacturers to sell their surplus food 
products to local food banks. This program enabled Island Harvest 
to purchase approximately 1 million pounds of fresh New York 
produce, dairy, meat and other locally made products. 

•  We initiated a special partnership with a local food distributor 
whose business was shuttered by the pandemic. They donated the 
use of their trucks to us, and we hired their drivers to ensure safe 
and efficient food delivery. 

We were honored to provide technical assistance and staffing support to  
Jon Bon Jovi and his wife, Dorothea, in the establishment of the JBJ Soul  
Kitchen Food Bank on the East End.
Thanks to their inspiring efforts, 8 of our partner food pantries on the  
South Fork of Long Island received over 447,225 lbs. of healthy shelf-stable  
food along with produce, dairy and handmade frozen meals food during  
the 18 weeks of their operation.



Looking to the Future 
Island Harvest recently purchased 
a new facility, more than doubling 
our office and warehouse space, 
which will enable us to collect, sort, 
store and distribute more food and 
product, thereby serving more peo-
ple in need. But more important, 
Island Harvest also seeks to em-
power our clients to transition from 
uncertainty to stability with an 
array of services, which can now be 
expanded and enhanced in a larger 
facility with dedicated space for: 
expansion of our Community Em-
powerment work, including SNAP 
(Supplemental Nutrition Assistance 
Program) outreach and assistance; 
short term case management and 
referrals for additional benefits and 
services; and a newly developed 
Workforce Development Institute 
with targeted skills training and 
certification programs to help our 
students become qualified for gain-
ful employment that will help them 
transition to self-sufficiency.

TRANSFORMATIONAL

I N N O V A T I O N

Visionary ideas spur  
creative solutions, 
progressive strategies, 
and pro-active  
services that improve 
lives and strengthen  
communities.
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Island Harvest Food Bank is taking an innovative approach to 
solving hunger on Long Island. Food insecurity is a complex 
issue that has many moving parts. It requires creativity, em-
pathy, open-mindedness, partnerships, and hard work, but 
more than that, it requires action. Island Harvest is probing 
root causes of poverty, food insecurity and more as it relates 
to the social determinants of physical and mental health and 
then acting to mitigate their effects. 

We are blazing a path forward by crafting strategic and robust 
programming and services, advocating for policies and pro-
grams and developing impactful community partnerships.

Nutrition Pathways to Health

• The Nutrition Pathways Program, operating at three (3) 
community-based sites, provided almost 1,300 individual  
nutrition counseling and education sessions to patients, and 
distributed over 1,400 healthy food packages to program 
participants to take home to their families. The program also 
provided healthy food and nutrition information to an ad-
ditional 5,000 individuals at community food distributions. 

•  Through our Food as Health Program, 266 patients at two 
(2) Northwell hospital sites received individual nutrition coun-
seling and education sessions, and 184 patients received 
“Healthy Start” food packages. 

•  Island Harvest dieticians and nutritionists distributed—
in-person, on the phone and virtually via Zoom—nutri-
tion education, information, recipes, and cooking tips to 
more than 6,000 individuals struggling with food-insecu-
rity and visited 128 food pantries and food distributions 
across Long Island. 

Community Empowerment 

•  Our team of Community Empowerment Coordinators 
fielded approximately 15,000 phone calls regarding much 
needed social support services, providing 7,590 referrals to 
other sources of assistance. 

•  Island Harvest submitted 3,254 SNAP (Supplemental Nu-
trition Assistance Program) applications, resulting in more 
than 2.6 million meals and bringing an estimated $8.6 mil-
lion in SNAP benefits to Long Island 



P A R T N E R S H I P
TRANSFORMATIONAL

We continue to draw 
our strength and energy 
from the collaborative 
efforts, and generosity,  
of caring citizens,  
corporate backers, and 
government leaders.
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Honoring Loved Ones
Hindu families traditionally mark 
the one-year anniversary of a loved 
one’s passing by sponsoring, and 
serving, a meal to their fellow temple 
worshippers. Because COVID-19 
restrictions made this impossible for 
Sonia and Bharti Malkani, after the 
passing of their father, they volun-
teered at Island Harvest. Along with 
family, Sonia and Bharti honored 
their father’s memory through an 
outdoor community service event— 
spending the day packing and dis-
tributing food boxes in Hempstead 
for Island Harvest. “Dad would have 
been proud to have been honored 
this way.”

Streamlining Food Access
Jo-Ann Vitale runs the RISE Main Street Food Pantry in Riverhead— a member agency of Island 
Harvest. Through a NY State grant, Island Harvest provided the food pantry with additional  
resources, including farm-fresh produce... and a refrigerated rental van. This facilitated pick up  
of food and supplies, and enabled direct delivery to resident homes. “The van made a tremen-
dous difference in our ability to serve people—  especially during the holidays,” Jo-Ann said. 

•  Thousands of volunteers generously donated their time to 
assist in numerous programs, including over 2,200 local food 
drives, food runs, warehouse sorting, and food distributions 
events. Others assisted our staff by performing office work and 
other tasks that are crucial to Island Harvest Food Bank’s daily 
operations, in addition to contributing professional expertise. 

•  In FY2020-2021, our dedicated volunteers donated 40,413 
hours, which is an estimated staffing cost savings of $1,153,387.

• Generous corporate partners supported Island Harvest 
through event sponsorships, food drives, matching gift cam-
paigns, fundraisers, volunteer events and more. 

•  Volunteer groups took part in team-building projects to sup-
port Island Harvest including working on our Healthy Harvest 
Farm, sorting and assembling food boxes, distributing food in 
the community and hosting food collections. 

FY20-21 Advocacy Efforts

•  Island Harvest worked with the New York State DEC and other 
advocates to roll out important legislation requiring that large 
food generators donate excess surplus food.

•  In partnership with our colleagues at food banks across the 
region, we urged New York State to classify food bank staff as 
essential workers.

•  Island Harvest advocated with sister food bank partners for 
the federal government to convene a National Conference on 
Hunger.

•  We worked with New York State and local elected officials to 
pass new legislation to facilitate reimbursements for school dis-
tricts buying locally sourced milk for school children.



ASSETS 

 June 30, 2021 
Cash and cash equivalents $   2,491,912 
Investments and marketable securities 2,909,320 
Grants and contributions receivable 3,451,946 
Inventory of food and consumer products 1,416,096 
Property and equipment, 
net of accumulated depreciation 9,095,499 
Other assets 39,925

TOTAL ASSETS $19,402,698

LIABILITIES AND NET ASSETS

LIABILITIES   
Accounts payable and accrued expenses  $   513,113
Defered Income 4,720,000

TOTAL LIABILITIES  $5,240,113 

NET ASSETS

Without donor restriction  $11,674,621

With donor restriction  2,487,964

TOTAL NET ASSETS  14,162,585

TOTAL LIABILITIES AND NET ASSETS  $19,402,698

SUPPORT AND REVENUE  

 June 30, 2021

Donated food  $28,241,759

Contributions   12,104,098

Government grants  5,496,998

Special events (net of direct costs to donor)  427,122

Investment income, net  194,850

Other income   498,043

Net assets released from restrictions 

TOTAL SUPPORT AND REVENUE  $46,962,870

EXPENSES

Program services  $40,642,377 

Management and general  1,140,950 

Fundraising  923,249

TOTAL EXPENSES  42,706,576

CHANGE IN NET ASSETS  4,256,294  

NET ASSETS, BEGINNING  9,906,291

NET ASSETS, ENDING  $14,162,585

The Statement of Activities, and Statement of Financial Position  
on the following page, were derived from our financial statement  
audited by Cerini and Associates.

A copy of audited financial statements are available upon request.

FOR THE YEAR ENDED JUNE 30, 2021

ISLAND HARVEST, LTD.ISLAND HARVEST, LTD.

FOR THE YEAR ENDED JUNE 30, 2021SOURCES OF OUR 
COMMUNITY SUPPORT

IN-KIND FOOD/ 
NON-FOOD 
CONTRIBUTIONS ....60.0%
CONTRIBUTIONS ....28.0%
GOVERNMENT  
GRANTS .................... 12% 
FUNDRAISING AND  
SPECIAL EVENTS ......1.0%
OTHER INCOME ........1.0%

HOW WE USE
OUR RESOURCES

PROGRAM 
SERVICES ...............95.0%
FUNDRAISING ..........2.0%
MANAGEMENT 
AND GENERAL .........3.0%

S TAT E M E N T  O F  A C T I V I T I E S S TAT E M E N T  O F  F I NA N C IA L  P O S I T I O N
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Frank Beyrodt 
Chair, Audit Committee
Chair, Advocacy/ 
Government Relations  
Committee
Executive Vice-President
DeLea Sod Farms, Inc.
James P. Bonner 
President 
New York & Atlantic  
Railway Company
Rebecca D’Eloia 
Chair, Building Committee 
Senior Vice President 
RXR Development Services
Kishore Kuncham, EdD 
Superintendent of Schools 
Freeport School District
Daniel Eichhorn
President
PSEG – Long Island
Christine Going, EdD
Executive Assistant 
Office of the ADUSH,  
Clinical Operations (10NC)  
VA Central Office
S. Zaki Hossain 
Chair, Capital Campaign 
Committee 
President
Pintail Coffee

Tariq Khan
President
Sentar Enterprises

Doug Manditch
Member of the Board of Directors  
of Flushing Bank

Ignatius “Nate”  
L. Muscarella, Esq.
District Court Judge
District Court, Nassau County

Doug Nadjari 
Chair, Governance/ 
BY LAWS Committee 
Partner 
Ruskin Moscou Faltischek PC

Honorable Elaine Phillips 
Nassau County Comptroller

Stuart Richner 
Chair, Insurance Committee 
President 
Richner Communications

Ellen Sanders  
Community Leader

Dave Widmer
A-4 Advertising 
Vice President/
Long Island-Brooklyn

Linda Breitstone
Founder, Island Harvest

Monsignor Thomas J. Hartman
(Deceased)
Past Board of Directors Chairman

Rabbi Marc Gellman  
(Retired)
Community Leader

Steven A. Klar
President
The Klar Organization

Bob Nystrom
Partner Score Processing Corp.

Arthur Waldbaum
Community Leader

Jay Bernstein
Community Leader

Mark Rechler
President
Build 360
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The Monsignor  
Thomas Hartman  
President’s Council
Seth Asofsky
Community Leader 

Michael Babitch
Community Leader

Edward J. Fred
Community Leader

Sandi Nussbaum 
Community Leader

Marc Tell
The Sam Tell Companies
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Board Chair
Daniel S. Grinberg 
Chair, Executive Committee  
President 
Elara Brands LLC

Vice Chair
Jill Bernstein 
Community Leader

Vice Chair
Barry Chandler 
Chair, Personnel Committee 
Chair, Nominating Commitee 
General Manager 
Nissequogue Golf Club

Treasurer
Stephen J. Juchem 
Chair, Finance Committee 
Senior VP & CFO 
First Long Island Investors

Secretary
Don Sussman 
Community Leader

Board of Directors
Chair
Lee Heit Beck, Esq.
Consultant, Attorney

Rabbi Mickey Baum 
Temple Beth Am of Merrick
President
New York State Chaplain Task Force

John T. Bauer, Esq. 
Partner
Littler Mendelson, P.C.

Leslie Hall 
Halls Carpet Inc.

Loretta Sehlmeyer
Community Leader

James Skinner
President
A & C Exterminating Corp.

Andrew J. Turro, Esq. 
Partner
Meyer, Suozzi, English & Klein

Lauren Summa
Resident Advocate 
Town of North Hempstead

DIRECTORS 
& OFFICERS

Advisory Board Honorary Board Members



126 Spagnoli Road, Melville, N.Y. 11747 • (631) 873-4775 • (516) 294-8528

Hauppauge, N.Y. 11788  • Uniondale, N.Y. 11553 •  Calverton, N.Y. 11933

www.islandharvest.org


